












Winfrey, who was 51 at the time, had

deferred getting her ears pierced because

she was afraid to do so.

While the publicity is great, Pollard

says that the keys to maintaining a
successful practice are results. "1 don't

think it should take a large marketing

budget" to succeed, she says.

"Advertising doesn't necessarily make

you the busiest surgeon in your area. I
think it still goes heavily through word of

mouth and client referrals." Having a

competent and friendly staff is essential.

And if the practice isn't able to offer all

the services the patient wants or needs,
it should be able to refer him or her to

another practice that does, she says.

Unlike some plastic surgeons, Pollard

has chosen not to have an operating suite

in her office in suburban Philadelphia. She

"The patient
definitely wants to

do the homework to
find out if the

facility is licensed
and the doctor is

qualified."

Emily Pollard, M.D.

is chief of plastic surgery at Lankenau

Hospital in Wynnewood, Pa. "I like the

hospital setting, because 1 have the full

complement of medical services at my

disposal - cardiologist, pulmonologist

and others, in case any problem should

arise."

What's more, she simply didn't want to

take on the financial responsibility of her

own surgery center. And competition?

Plastic surgery has more than its fill,

says Pollard. "There are some
unqualified people calling themselves

cosmetic surgeons," she says. "It's one of

those things where the patient has to be

an intelligent consumer and know what

questions to ask." Is the surgeon certified
by the American Board of Plastic

Surgery? What about residency training?

Is her or his facility licensed by the

state?

"The patient definitely wants to do
the homework to find out if the facility is

licensed and the doctor is qualified," says

Pollard" - it's a major surgical procedure,

with risks, and you want to get the best

doctor you can." Ei
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Top five minimally

invasive cosmetic
procedures in 2006
1. Botox®: 4.1 million
2. Chemical peel:

1.1 million
3. Laser hair removal:

887,000
4. Microdermabrasion:

817,000
5. Hyaluronic acid:

778,000

Top five surgical cosmetic
procedures in 2006
1. Breast augmentation:

329,000
2. Nose reshaping:

307,000
3. Liposuction: 303,000

4. Eyelid surgery: 233,000
5. Tummy tuck: 146,000

Top five reconstructive

procedures in 2006

1. Tumor removal:
3.9 million

2. Laceration repair:

313,000

3. Scar revision: 165,000

4. Hand surgery: 156,000

5. Breast reduction:

104,000

Top five female cosmetic

procedures in 2006

(surgical)

1. Breast augmentation:

329,000

2. Liposuction: 268,000

3. Nose reshaping:

223,000

4. Eyelid surgery: 196,000

5. Tummy tuck: 140,000

Top five female cosmetic

procedures in 2006

(minimally invasive)

1. Botox®: 3.8 million
2. Chemical peel: 965,000

3. Hyaluronic acid:

754,000
4. Laser hair removal:

714,000

5. Microdermabrasion:
634,000

Top five male cosmetic

procedures in 2006

(surgical)

1. Nose reshaping: 85,000

2. Eyelid surgery: 37,000

3. Liposuction: 35,000

4. Hair transplantation:

20,000
5. Male breast reduction:

20,000

Top five male cosmetic

procedures

(minimally invasive)

1. Botox®: 284,000

2. Laser hair removal:

173,000

3. Microdermabrasion:

182,000

4. Chemical peel: 98,000

5. Laser skin resurfacing:

32,000

Source: American Society of Plastic
Surgeons (www.plasticsurgery.org)

60 : repertoire I September 2007 I www.repertoiremag.com




